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One of the basic necessities of every human being is shelter. Every individual seeks for a
better place to fulfil this necessity. The sector of real estate is the one which helps the
individuals to fulfil the need for a home for living. The real estate business helps to build
houses, office buildings and other structures according to the needs and requirements of
the people. The sector of real estate business is fast growing in developing countries like
India, because of huge level of population, increased number of nuclear families and also
because of the enhanced levels of income. The main aim of the study is to explore the
effect of the perception of the consumers on the purchase intention of the consumers
regarding apartments. The study is done among the customers of Chennai. Respondents
are selected through simple random sampling. The data needed for the study is collected
through a questionnaire and analysis is done using regression. Findings of the study
reveal that the purchase intention was highly influenced by the consumer perception.

Consumer Perception, Apartment Culture, Flat Purchase, Purchase
Intentions

1. INTRODUCTION

According to Maclennan (2002), the housing is featured with a lot of
attributes. Many of such attributes are the consequence of the internal features
and external features of the house itself like the. The internal features include the
availability of the rooms. The external features include ease of accessibility of the
utilities, facilities, services provided, location and so on Balathandayutham and
Sritharan  (2012a), Balathandayutham and  Sritharan (2012b),
Balathandayutham and Sritharan (2012c), Balathandayutham and Sritharan
(2013a), Balathandayutham and Sritharan (2013b), Balathandayutham and
Sritharan (2013c), Balathandayutham and Sritharan (2013d),
Balathandayutham and Sritharan (2014a), Balathandayutham and Sritharan
(2014b), Balathandayutham and Sritharan (2014c). It was explored in United
Kingdom that only a few researches had been done to know about the wants and
needs of the consumers in the context of the interests and preferences for
housing Mills (2000). This paves the way to a gap being developed between the
expectations of the consumers and the perceptions of the developers, which
ultimately leads to dissatisfaction of the consumers Balathandayutham (2017),
Balathandayutham (2018), Balathandayutham (2019). Therefore, Ozaki (2002)
had stated that the researchers have to pay attention to the challenges faced in
the context of housing, in order to bridge the research gap in this context. The
examination of the perception of the consumers regarding the factors which
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affect their buying behaviour has to be done by the scholars. The study in this regard
is essential as such studies may create awareness for the developers of real estate
for the satisfaction of the wants and needs of the customers Daly et al. (2003),Gibler
and Nelson (2003), Opoku and Abdul-Muhmin (2010), Balathandayutham and
Sritharan (2020a), Balathandayutham and Sritharan (2020b).

2. NEED FOR THE STUDY

It becomes important for the marketers and developers of real estate to become
aware of the consumer perception regarding housing so as to predict their
behaviour in buying of housing structure. The consumers focus on the things they
buy, place of purchase, purchasing time and the reason of purchasing houses. The
developers of housing have to pay attention to all the aspects of buying a house by
the customers, i.e., before, during after buying, in order to offer reasonable and
adequate services to their customers. It is an essential element to study about the
perception of the consumers regarding housing, in the real estate business. This is
because, the main aim of real estate business is to make and retain customers.

3. OBJECTIVES

The main aim of the study is to explore the effect of the perception of the
consumers on the apartment purchase in Chennai.

4. REVIEW OF LITERATURE

Mansi et al. (2013) had studied about the perception of consumers and the
buyer behaviour in the purchase of the residential apartments in New Delhi. The
authors had identified the internal as well as the external factors which the
consumers consider for the purchase of apartments in New Delhi. The internal
features include the facilities and specifications provided by the developers of
housing in the area of township. On the other hand, the external features include the
loan availability, payment details, builder’s brand name, discounts offered etc. the
authors had also analysed the disparities in buyer’s perception regarding the three
essential locations for the apartments in New Delhi (greater Noida, Gurgaon and
Noida). The analysis was based on the housing parameters like the opportunities for
business, conditions of law & order, educational facilities, medical facilities etc. the
authors had also analysed the disparities in the buyer perception regarding the
major three players in real estate, Omaxe group,Unitech and Jaypee Infrastructure.
The interviews were held with the sales manager and brokers in real estate. The
data needed for the study was collected by the authors using questionnaire. The
analysis part of the study was carried out by employing excel and SPSS. the
instruments of analysis were ANOVA, test of Tukey-Kramer and factor analysis.

Julius et al. (2016) explored the factors which affected the purchase intention,
in the context of housing, of the consumers. The study was carried out at Kota
Kinabalu, by the execution of the model theory of buyer behaviour. The construction
of houses at Sabah purely depended on the economic features and not according to
the interest and preferences of the consumers. It would be beneficial for the housing
developers and buyers to understand the factors which contributes to the process
of decision-making of the consumers in the market of real estates. Hence, the study
shown here had aimed to become aware of the behaviour of consumers regarding
the house purchase with the help of the Theory of Buyer Behaviour Model
(Perceptual and Output). The main aim of this research study was to investigate the
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effect of housing features on the intentions of house purchase. On the basis of the
information collected from 235 working adults, the outcomes showed that the
features of housing, finance, housing environment, distance and the superstitious
beliefs was seen to have an optimistic relation with the intention of housing
purchase.

Jeremy et al. (2018) studied the prediction of consumer perception and its
effect on the purchase intention in the context of the market for residential property.
The aim of the research was to examine the impacts of perceived value of the
customers on the purchase intention of the customers in the field of the market for
residential property. The study was done in Malaysia. The design of the study was
explanatory. The questionnaire was used to collect the primary data. The
respondents were selected through convenience sampling and the sample size of
the study was 172. The data distribution, demographics, reliability and normality
were checked with the help of SPSS 22. The relation between the study variables
was explored with the help of regression and Pearson correlation. The findings of
the analysis of the data showed that there was a positive relationship of consumer
perception on their purchase intention of residential property.

Araloyin and Olatoye (2011) had done an analysis of the consumer perception
regarding the service quality in the context of real estate. The study was done
regarding the practice of estate agency in the Lagos metropolis of Nigeria. the study
was done to create better satisfaction of the consumers and also to improve the
service quality of the market for real estate. Questionnaire which was self-
administered were used to collect the data needed for the study. The sample size of
the study was 203. The findings showed that the consumers of real estate value the
service delivery of the agency of real estate but do not value the agents in real estate.
The outcomes of the study showed five main elements of the satisfaction of the
consumers in the context of real estate for the purpose of the study. These elements
included regular communication, courtesy, offering prompt service, performance of
services on time and personal attention. All these elements were found to be
responsible for the satisfaction of the consumers.

5. RESEARCH METHODOLOGY

The study shows the relation between consumer perception and the purchase
intention of the customers regarding the purchase of apartments. The respondents
of the study were the customers of flat purchase in Chennai and they were selected
through simple random sampling. The sample size of the study was 100. The data
needed for the study is collected through q questionnaire and analysis of the data is
done through regression.

6. ANALYSIS AND INTERPRETATION

R R Square Adjusted R Square F Sig.
.950(a) 903 .895 122.097 .000(a)
Coefficients(a)
Unstandardized Standardized t Sig.
Coefficients Coefficients
B Std. Error Beta
(Constant) -173 .150 - 254
1.148
My flat is really good and is the symbol ~ .134 .032 197 4.182 .000

of social status
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The lowered flat price will increase the  .181 .030 .297 6.070 .000
iurchase intention.

[ am interested in flat because I believe 116 .039 129 2.978 .004
that the quality control of particular
flat is better.

The better quality of external 167 .039 .194 4.242  .000
environments motivates me to buy this
flat.

a. Dependent Variable: Purchase Intention

The above table revealed a positive coefficient, which means that among all the
statements of consumer perception were influence on the purchase intention of flat
purchasers in Chennai. There was a positive relation found between consumer
perception and purchase intention. R value of this study was 0.903 and significant
value of the study was 0.00. Findings show that the purchase intention was highly
influenced by the consumer perception.

7. CONCLUSION

The knowledge and the information regarding the consumer perception are
important for the development of successful strategies of marketing as such
information helps to create and withhold valuable customers and also to build
relationship with the customers. This study will be useful for the scholars to make
further studies in this regard and also for the housing developers to understand the
perception of the customers regarding housing and frame service strategies in
housing accordingly. Findings show that the purchase intention was highly
influenced by the consumer perception.
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