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ABSTRACT

English: There is a famous saying- good things should always be accepted and bad things
should always be discarded. But in the context of Indian media, this proverb has a
different meaning. In the present era Indian media especially broadcasting media is
following western and European countries. This is a worrying situation, which is very
important to get control in time. But the way the current media is moving towards digital
platforms, the boundaries of news are shrinking. In the case of media convergence, the
condition of broadcast journalism cannot be said to be very good. Not everything is
negative though. In the era of globalization, the Internet has also served to enrich
broadcast journalism. This is the reason that now along with traditional media, digital
media has increased penetration among the people. Monopoly has also ended with the
news. The truth is reaching the public fast.

Hindi: T Tferg Semad ¢- 3Tt STl ohl gheIT Te0T T a1ey 371 92 =il ! gHLN B1g T A1y |
W Rt Hifsar & uRied # U8 Ferad Fo e 3t feig gu &1 ada &R # wd #ifear
WY THROT Hifear ufaet iR g i 1 FTERT R 6T 81 T U [aree [=fd 2, foam
THA @ =0T T 98 T8 &1 Prasad (1989) @fch o7 a8 § aa| Hifedn fsfoiedt wiehi
&I T ¢ 6T ¢, dU-a9 Gal ol HTHTY TEHed! ST 16l & | FiTSdT shotasid i (eTdl & THROT UhTRar
&1 fRIfa aga aresdt 78 el S el | ETeAifoh Tag® AhITaTeh ot T8 &1 Jofier & SR # geve 4
THRT UAHTRAT i TG e b1 ff & foham €1 el ot ¢ foh o9 urufven Hifear & qre-ary
fefSreet Hifear = « & s 96 9618 81 Wkl & UHIADHR Hi TH AT &1 ST deh | doil & Ugd
T2

Keywords: Broadcast, Journalism, Western, Digital, Monopoly, UHRUT, tlﬂ'Gh‘Iﬁ?lT, tl'f%'iﬁ,

f3fSieat, TR |

1. U&E_T

Ot A=A € foh kY IR Toh dten & qER ek Ik GarR ufafafer o wu & sjfienr srar
A ¥ I AT & Uge UFHR & &0 A ff A=gar el g8 81 39 g A ARE 4t
Tl 3T I dh UgaTd &1 a8 S ehl a8 AT g8 R deh Ugad! oY1 wifch
gaa gug ¥ Hifsar &Y sfa d aeara omar g1 YR HifSar R defienor &1 uvE usT 8|
Pataanjali (1997) 89 J1& ¥ UARIRAT & RIGdl & MHA-IA IRAdA 3@ Hi i @
g1 ad 2019 & &g R 7 e difzar & 26 Hrae e faaft A (Twiens) ot
A Ua 6l 81 g @l 39 thafel 3l TWITd o 3@ & | S-1ehT SheT & foh 321 & e 3@ aamd
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fefieer Hdifear Txmt sl wrrer ghm 3R ! sRIsRT & R et qEe) d¥t s
feficer fifsar dwum TR & 39 e ol Wdd fefSiee Hifgar dwaml wR siger oA
3R G R I TR IAT @ & | 3hT AT & b TRPR & 39 hael & d1E W fsfoiea
Hifsar YRa # ge ! 781 =1 urQ, Hifeh gRwRes Hif$ar G af WaR & fagmH
Ad g1 Singh (1971) Rk 3R A f3fSiea Hifsar dwm g @ b o far § f TR
& 39 hucl § RA H W3 UARIRAT ehAT kel 81 ST Yeh DIl I R M6 A
26 UfdTd YhETaTS &1 8T ¢ at aeht 74 ufderd e I& wRd o Hiar & e 8| 9IRa
H B g TUT1? 3R 92 3R T8 R 78] et dt g8 26 el Thalars ol & hrieT|
TWHR 37 thadt & SIRT argdt § & f3fSteat Hifsar s mferemr vyra & g @ arfes ;T R
helel foharT ST k| et FeTTeR I8 chgl 1T Hehd & foh Hifear & Asfiehzur el FehRTcHh e
STET ASR 31T g1 Jane (2008) i st Hifsar gfeaat s dF o1 oahT aeh Aty
BTt R 17t STafeh o BT TR TRt A1% 81 8] ehe UTai |

1.1. 3789 T 32T

1) R yaror #ifgar 6 adam A o1 sreaas w=Ar?
2) ugror Hifsar § dfierur 1 GehRIH Td FehRRIcHT el hl ST hAT?
3) aefienor @ ygRor Hifgar § oMU searal ol [y urTas 31eaa eheAT?

2. ity wiafe

e Sreg YR Hifsar & dsfierrur ok IroTRaTe (faseomee sremae) fasawor
ST MY eI 81 39 MY i guf A & forg marfies vd fgdiae awt o oo foear
T &1 Tfies qenl & gasliaRur & g argfde ugfa aae | @ S §, Safes g
Tl ol Yehs o o I siiFerrea RUidd, Sidt, qidach, IHT@R U3, ufrelt onfe o
3y fohar AT g Wd IRt fasetwor forar T g1

3. Hifear # asfiemwor

Hifsar &t diendd & 9 Tl (hrdurferent, faenfenr sk =maurferaT) & are =ten
T gl SITAT 38T & 3R 3T SMGH] ahl Uiadi WY1 39 Uldd WY IR a1 IRI WY S1fAd g1
g9 WS & hRek 1 g1 8 uzrehiRar & i Hurges sTeRTa fasuRTe wRrgeR = smet @
e 87 a¥ gd widsaroft e & oft foh wfasg & sraaR wamar S SR @rret ofk Butg
aret giTt aAfoh ITH ST &1 ghft Mewell (2007) 31T &8 It 3R ThRTcHD
TE3H1 hl ISR e oh ATaS]G o1 IE Tal o1 6 foh [aal UachTRal H SITcHT g1 g | STeAh
AR H T, 1991 o 37fieh ISRIhUT U et SR ehi it AHH M| 3 i bl I
7 thelel SUeTeRAT i g6 ST AT Sfceh AfYeh TR TR YRA i 31dfeh U H Wl AT
o7 #fEer & & F 3 a¥ & 91e I shifdert R R o IgE Hifgar dufat &
ZR 9Rd #§ @i Ry g1 39 a5 & f[RAT gof wu @ fGeeft dufaat & ger & s=dt Tl
TS | SR &I I &1 7 &t Hifgar @er oz 911 3 hufaat srfderfde a1 wam &
e U Tk T3 AT Snfder Aoifder gd dikepfaer uRdsr o1 fAafor s«
SHITR ATeAH § 9T RIS 9T UsT| Hifsar STH-sisiM sifierdT, 3idehalrg,
gYehdTare, HiUaIichdT fe i d¢rar & g7 &1 ry-gl-ary Hifsar aursgarg ot ot ae
et T 81 Mcwell (2005) TSI AT Hikehideh dR IR g TgoiTd g AT H HARSH
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& A R SFASTIITE, IuHtaTare 3R AL faEe ol dgmar ¢ <@ a1 U8 H 39 Hifgan
& 7Y Gl bt T et T g 31T 7T & | Tifdara ey & faeres & a1e Seftensor o1 SR S
BIdT 81 YHSeNenvuT, IGRIA0T, Aftersor o1fe o 98 & g 38 thel-GheH Td el
# Hifear 1 Agayul ale g1 Yok THg UsehTiRdT fARm off, srgefienror & g A Hifsan
! HHIA H I&cT ST 37T 3fehier flie 3R getergiAes Hifsar chaer g A & foig
&1 Willanilam (2006) SFHSIhRoT & TS, A1ec, T&pid, SR I YRR ot Fafe
A T T Ry &1 @1 81 pHe A forar g-yHedg Hifgar o 3uR ¥gw 8k
wrifae Rt 6t 37 78 & afen ey @it & IR & aorfas snfdfe i
qrHfSie gEYfA 81 YR uRtey 7 sfHseita Hifsar & udsr & die s eeienror & argent
ht Fgaqul YA @ 81 Seiv S ferar 8- Weifiier & g # HaR shifd 3 ¥uR
H1eH] oh STgIMATHT WY ehf IUFRAT e URFRFT IR ATH] chl Y8 H Hchel o 3Tch
QI W gl8eah 3R YR T aret TaR A1easl ot wiftd o far g1 g=diars &g 3
e gofiare ofk IFeh! Iuwterdrard Uit & e # forg &, rsciierur & a4 s«
Sitenfien goft caaeT 3R ITeh! IUHITITATE! T¥epfd Sl THR o I AT TR TG T TaTd
Bl 381 & Sigl 31t deh UReRer a1 R-Ushiardt saqen ot st fga jem 7 sru afa &
HRUT Yshiare sel o s faer 8t axar &1 399 ey v 3wRd €1 8ik et
ff 3GehT IR USal & a8l Tu=dr 7R fau=dT & gat # s ofk gl o1 fawre gian g1
Kalia and Naya (2010) 88 g STTg 3Hidfcieh a1 THg! o st oy IR 81 B Dt
3R forami & i dud IR 81 BIE Welt iR fohamT &1 s1feda IATe g1 orar g iR
faerer G TR SRISTIRY Sheldl! &1 S[HScHIahoT & Yois o dgd faal oh SaarR Ht Siisft &
IR H A YIS 781 81 31a dl ohd elieniUd f8d) SraeRt A S1uAT svenfed faw s form
for Iveht Raifém & 20 & 30 ufdzra siish & <z g4 & =nfgul

4. IfIFHI0T T HEHfQ TR AN

Af1eRRT e HRUT G 32T Yeh-g@R & 31ifen, ASTifcen TUT Hikehiceh &U F s g
€1 39 Ufthdl A $© IhRIHS 3R $S TR TG faf9= &7 & U2 &1 IR 991t
3 of Yt TwTST JuT SERfadl & o aTdl Sl ATHdTd fohaT 8Q Si-Afgersit sl WdsIdT 8
uget &t TS & a8l wieard a<al e Rty oft gam 81 fven, snffes, amfSie ®u & agama
MY g1 e &Y arfden-8-31fden Al deh ugd YATYT g5 81 UGN, SHSINehdT,
TaTeEr &Y ug"%r e} E[@ §'§ gl Nayak and Gaurav (1990) gTch 3rarrar f3fStedt a9-37,
Tlerer #ifear, $-enfrdd snfe oS &t & wifa g3 81 STciifeh HiehRuT el THIST R IS aTet
gTg bt ot HATY § Y- e SToR hfdd 8t 15 € SR 31TST Ugrs ol 3899 AT 99 A
doh ifAd g T &1 9@t Asfiereor 3 Hitepfae aueudr i fexn & S fohan & ot asig
Y IR GER{cdl el @1 UgdT g1 Vijayasarathy (2016)

R 1

Language

Manners of Communication
interacting ~ e

<«— Courtesies

Thoughts —»
Values — = Rituals
Expected 7 Roles
behaviors /, Ll
Practices T Customs

Relationships

f3 1 Courtesy: optimizeias.com
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5. GARIRAT 7 FHI0T T U

defiervor i Ufehar = TFRIRAT ht dsit § SeelT | AT Ot &1 & Hifsar o1 geagiy
Igd 96 TT 81 UHRUT UAHKTRAT = EeRI bl FAG-ReST ST U fham 81 &R avg
TRl H TGS dcd g1t 8 | 39 GHTIRT chl AT chl SHTREAT Thi 3R SHh] TUT ehi
F ermagehar § FARAR RTae 311 W@ &1 S1TST AT @bl UHRUT USEhIRAT o HIEAH T Wa
et at <&t €, Afha & 3¢ vge ufia oft gt @ &1 Hifsan grrer 3o ISy &t wRa A
o™ & foiv yaRor Hifsar & Surer-9-sarer fasr ax @ 1 Ay TR & &8 dufaai S &
HifSar a1 et g 381 81 72 HfEa1 Gdf a1 dep-ichl A =YsT EH el A1ceh &l Ha o1 f&an
&1 Hifsar 7 gsit &1 fafas gam 81 Vishwas (n.d.) 3R, €T A TGS Hir
Y U Telldel heek 1992 & dfiervur & fog relaeTssiar <1sg ol vt fohar g1 sad
e 3R Slehdd & g g sidafaRien &t ==t &Y 73 g1 91 ) ag aaran T g foh hd e
3R leheT HUeh e & | USTehTIRAT oh ATEHH Y JAfAehir TgIER shufai 31 fad g st
d & &1 Paliwal (2020) #17d HhlgT hl €IRUN Ig TIE et & foh ATez gY W ¢
Sryfq HifSar sr yure SO chde srufq sidasg & el SaTal gidl 81 37UdT gH g Y &g
Yehd ¢ foh HifSaT STt ehgHT a1 € UMt IT chol SATGT Bidl 8| 3% HATEH gl Hal g 39
YIRUTT AT IR-IR §H Feeld! ga URATITT # Hediehd &A1 91fgql Shodhganga (2022)

6. efior 3R Hifzar # TemEe

Uk U1 AT o7 STdfch YRd | #1301 o g &1 Ja1, 997 3R IE dhegror Hifsar o
AR g3 ehear U1 YR 31 H AETeAT iell, dAierdT foeten, fsuRTe WRIge, ARa-eTe
TIgadr 3R ot i feneff S ueR gu 2, Sin 9ru 3 & forg waw =iereR aw
f&a, A STt Asfienvon greft gon ¢ dt 5o 1&e QI Suraj films (2005) TSI TGRS
GheTdT 3R =4t | g1 81 Hifear & foly Tege 8 71 g1 31d YR 33 # I A3 3R
Ferait o [gia 9 3@ g1 dfIereor 3R IERIhUT & &t Qreal = VR T SR Hifean,
& et T fRam g1 1991 & 2022 deh 717 # agd UTHI 918 ekl & 3R AR, FHIST
Hifgar A1 qera TSR o6 AT @1 W 1Y &1 I Ui wltent oht IRAT S 8 | ISl Rl
Tehe, Tire MfSAT ol Fgar R, Hifsar & dhde & dsht § 31 3@ sgera, [sht Afderdr ok
AT AfTendT & TaTd, HIE1Se Uepid TSI AITd! & &g Tedi chl I8 I &@T
ST A1@Y1 Nendik and farokh (n.d.) 39 993 uRasr & emesf, gea ofk Rigial &
gradia off Sa A it €1 91 IoIR 3R Aur AR &t Hifsar ot danfera = @ €1
HifaT 319 3R TUY G HRIGR 99 Fehl &1 Dwivedi (1991)

7. $EHE | TEeAdl IRRT

g fefSieet gfear & <R A Sit 38 €1 31Tt 221 & Srfdrenier et & urd TIEHIA g
Rl &1 B et & T WeR il @ Ug 38t | UAhTRAT & W& H He-Iel TR 31
g1 Hifsar & &7 A UarIfdeR @A i & o 9eg 97 §f9OR 8- Sexae| WidwhiA = at
S g1 & & | ghifa g a1 & g1 HifSar 7 fadhdYenur i ufehar depriien o SROT & Ea
g Ui 81 Dwivedi (1991) T¥eT Shaex, I8 TR, UTfthes fEST1eA, dhadt TNR, gexe,
WIECHA 37fE T & I 8, ad & amTd § a1 Ia-1si & gR ot &1 TR
TARIRAT H AIehur & MY AhRTcHe el i g # 3@ & oy f3fSiee Hifsan, giaa
HifSar ep 3T gIYUR A1fad 81 TehdT g1 Statista (2022)
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=2

1,866

A 2 faxfia a 2009 & 2020 de R & HifEar ok AR e &1 geg, 2022 ok A & ATy
(SR YR 3ud H)

8. Ay

IR M 3reg R Hifsar & defrenzor oik IToiRare (fasdvonaes sregas) @
e ¢ foh gt a1t &t defierzor i AT 7 vRoT Mfgar & gei & FASIR B A
IS hIR-hIR To| Bls! gl 1Al &l Tal, Fex-e # ot Fivrer Hifsar dquge IRaATE 01 BT
I bt &1 AfchT 3Hent FAth @ uet g1 781 81 Yeh STy uat off g St o f3fSieet dierat
Hifsar & ®u § gaR 9= g1 f3fSiee Hifsar 3 varor #fifsar & vaazswr uae &t FdBa
fohar g1 Asftentor & 39 2R | IufiE § Ot Rh-fefSiea Hifear @ sigi R i oft sroet ard
GG ST § IS R GehdT & Afch 39 Hifsar dr off ot 81 agi Hurges e dF
T8l §, Ps TR YTHh Tak fefoiea Hifsar & dsit & uwRa gt SIrdt &1 8 | orR f8fSiea
Hif$ar wR ger Nedhiur i offHhT gt df a1 o3 § Yahrfdrer RafEa fohar s denar g1

CONFLICT OF INTERESTS

None.

ACKNOWLEDGMENTS

None.

REFERENCES
Dwivedi, S. (1991). In this Era of Marketism, Not Only The Objectives of the Media,
But Also the Ideals Have Changed.
Jane, S. (2008). How to do Meida and Cultural Studies, Sage Publication, London.
Kalia, R. Naya, G. (2010). Ank 83, Bhartiya Gyanpeeth, New Delhi.
Mcwell, D. (2005). Mass Communication Theroy, Responses, New Delhi, Sage.
Mcwell, D. (2007). Reporting : A Revolution, New Delhi, Sage.
Nayak, T. K. and Gaurav, R. (1990). Role of Film and TV Industry in our Economy,
Ghaziabad, 10.

ShodhKosh: Journal of Visual and Performing Arts 413


https://www.granthaalayahpublication.org/Arts-Journal/index.php/ShodhKosh
https://www.prabhasakshi.com/column/questions-on-todays-media-values-and-principles
https://www.prabhasakshi.com/column/questions-on-todays-media-values-and-principles
https://books.google.co.in/books/about/How_to_Do_Media_and_Cultural_Studies.html?id=mUSitAEACAAJ&redir_esc=y
https://dx.doi.org/10.29121/shodhkosh.v3.i1.2022.110
https://www.amazon.in/Communication-Theory-Denis-McQuail-DipPSA/dp/080399771X
https://dx.doi.org/10.29121/shodhkosh.v3.i1.2022.110
https://www.slideshare.net/GauravRastogiGS/economic-project-report-13269412
https://www.slideshare.net/GauravRastogiGS/economic-project-report-13269412

Dr. Mousmi Rai

Nendik, J. and farokh T. (n.d.). Spot light on india’s entertainment economy, Ernst &
young, 8.

Paliwal, K. (2020). Uttar Aadhunikta aur Dalit Sahitya, Vani Prakashan, Nai Delhi.

Pataanjali, P. (1997). Aadhunik Vigyapan, Vaani Prakashan, New Delhi.

Prasad, H. K. (1989). Vigyapan Kala, Rajasthan Granth Akadmi, Jaipur.

Shodhganga. (2022).

Singh, Y. (1971). Modernization of Indian Tradition, The Thoumpson Press, New
Delhi.

Statista (2022). Empowering people with data.

Suraj films. (2005). In Wikipedia

Vijayasarathy, V. (2016). Impact of Globalisation on Indian Media And
Entertainment Industry, International Journal of Current Research and
Modern Education (IJCRME), ISSN (Online), 1(2), 2455-5428.

Vishwas, A. K. (n.d.). Media : Swamitva, Bazar aur Samajik Sarokar.

Willanilam, J. V. (2006). Mass Communication : Principals and Practics, Nai Delhi,
Sage.

Thegadee, D. (2022). Ideological.

ShodhKosh: Journal of Visual and Performing Arts 414


https://www.granthaalayahpublication.org/Arts-Journal/index.php/ShodhKosh
https://pdf4pro.com/amp/view/spotlight-on-india-s-entertainment-economy-ey-543d6b.html
https://pdf4pro.com/amp/view/spotlight-on-india-s-entertainment-economy-ey-543d6b.html
https://www.amazon.com/Uttar-Aadhuniktavad-Dalit-Sahitya-Krishnadatt-Paliwal/dp/818143725X
https://www.adhyayanbooks.com/product/aadhunik-vigyapan/
http://mnit-koha.informindia.co.in/cgi-bin/koha/opac-detail.pl?biblionumber=29304
https://shodhganga.inflibnet.ac.in/
https://www.amazon.in/Modernization-Indian-Traditions-Yogendra-Singh/dp/8170330130
https://www.amazon.in/Modernization-Indian-Traditions-Yogendra-Singh/dp/8170330130
https://www.statista.com/
https://en.wikipedia.org/wiki/Suraj_Venjaramoodu
http://ijcrme.rdmodernresearch.com/wp-content/uploads/2016/10/131.pdf
http://ijcrme.rdmodernresearch.com/wp-content/uploads/2016/10/131.pdf
http://ijcrme.rdmodernresearch.com/wp-content/uploads/2016/10/131.pdf
https://www.hindisamay.com/content/10799/1/%E0%A4%B2%E0%A5%87%E0%A4%96%E0%A4%95-%E0%A4%85%E0%A4%AE%E0%A4%BF%E0%A4%A4-%E0%A4%95%E0%A5%81%E0%A4%AE%E0%A4%BE%E0%A4%B0-%E0%A4%B5%E0%A4%BF%E0%A4%B6%E0%A5%8D%E0%A4%B5%E0%A4%BE%E0%A4%B8-%E0%A4%95%E0%A5%80-%E0%A4%B2%E0%A5%87%E0%A4%96-%E0%A4%AE%E0%A5%80%E0%A4%A1%E0%A4%BF%E0%A4%AF%E0%A4%BE-%E0%A4%B8%E0%A5%8D%E0%A4%B5%E0%A4%BE%E0%A4%AE%E0%A4%BF%E0%A4%A4%E0%A5%8D%E0%A4%B5-%E0%A4%AC%E0%A4%BE%E0%A4%9C%E0%A4%BE%E0%A4%B0-%E0%A4%94%E0%A4%B0-%E0%A4%B8%E0%A4%BE%E0%A4%AE%E0%A4%BE%E0%A4%9C%E0%A4%BF%E0%A4%95-%E0%A4%B8%E0%A4%B0%E0%A5%8B%E0%A4%95%E0%A4%BE%E0%A4%B0.cspx
https://books.google.fr/books?id=kvQtoquTT6kC
https://books.google.fr/books?id=kvQtoquTT6kC
https://hindisamay.com/

	GLOBALIZATION AND MARKETISM IN INDIAN MEDIA (ANALYTICAL STUDIES)
	भारतीय मीडिया में वैश्वीकरण और बाजारवाद (विश्लेषणात्मक अध्ययन)
	Dr. Mousmi Rai 1
	1,2 Assistant Professor, Government. J.H. P.G. College, Betul, Madhya Pradesh, India


	1. प्रस्तावना
	1.1. अध्ययन का उद्देश्य

	2. शोध प्रविधि
	3. मीडिया में वैश्वीकरण
	4. वैश्वीकरण का संस्कृति पर प्रभाव
	चित्र 1

	5. पत्रकारिता में वैश्वीकरण का प्रभाव
	6. वैश्वीकरण और मीडिया में बाजावाद
	7. इंटरनेट से बदलता परिदृश्य
	चित्र 2

	8. निष्कर्ष
	CONFLICT OF INTERESTS
	ACKNOWLEDGMENTS
	REFERENCES
	Dwivedi, S. (1991). In this Era of Marketism, Not Only The Objectives of the Media, But Also the Ideals Have Changed.
	Jane, S. (2008). How to do Meida and Cultural Studies, Sage Publication, London.
	Kalia, R. Naya, G.  (2010). Ank 83, Bhartiya Gyanpeeth, New Delhi.
	Mcwell, D. (2005). Mass Communication Theroy, Responses, New Delhi, Sage.
	Mcwell, D. (2007). Reporting : A Revolution, New Delhi, Sage.
	Nayak, T. K. and Gaurav, R. (1990). Role of Film and TV Industry in our Economy, Ghaziabad, 10.
	Nendik, J. and farokh T. (n.d.). Spot light on india’s entertainment economy, Ernst & young, 8.
	Paliwal, K. (2020). Uttar Aadhunikta aur Dalit Sahitya, Vani Prakashan, Nai Delhi.
	Pataanjali, P. (1997). Aadhunik Vigyapan, Vaani Prakashan, New Delhi.
	Prasad, H. K. (1989). Vigyapan Kala, Rajasthan Granth Akadmi, Jaipur.
	Shodhganga. (2022).
	Singh, Y. (1971). Modernization of Indian Tradition, The Thoumpson Press, New Delhi.
	Statista (2022). Empowering people with data.
	Suraj films. (2005). In Wikipedia
	Vijayasarathy, V. (2016). Impact of Globalisation on Indian Media And Entertainment Industry, International Journal of Current Research and Modern Education (IJCRME), ISSN (Online), 1(2), 2455-5428.
	Vishwas, A. K. (n.d.).  Media : Swamitva, Bazar aur Samajik Sarokar.
	Willanilam, J. V. (2006). Mass Communication : Principals and Practics, Nai Delhi, Sage.
	Thegadee, D. (2022). Ideological.


