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ABSTRACT 
The emergence of digital media has led to a notable increase in the phenomenon known 
as "food porn," which is defined by the visual representation of visually appealing food. 
With the heading " Exploring the Evolution: A Bibliometric Analysis of ‘Food Porn’ from 
Culinary Identity to Digital Phenomenon," this bibliometric study attempts to investigate 
the development and patterns in academic research on this fascinating topic. Using 
information from top scholarly databases, researchers conducted a thorough 
examination of publishing trends, prominent writers, significant organizations, and 
thematic advancements in "food porn" studies. The study results show a substantial 
increase in publications over the last ten years, emphasizing the field's multidisciplinary 
character with contributions from the domains of digital media, cuisine, and cultural 
studies. The study highlights influential books and writers who have influenced the 
discourse, and keyword and theme analyses highlight new directions in the field and 
areas in need of further investigation. This study emphasizes how digital media has a 
transforming effect on one's culinary identity and provides guidance for future 
investigations into the cultural and societal ramifications of "food porn." 
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1. INTRODUCTION 
The idea of "food porn" first emerged in the 1970s. Although it was once an academic and intellectual idea, popular 

culture, the media, and the common language have gradually adopted it(Coates, A.E et.al. 2019, Walsh, M.J.; 2020). 
Notably, the idea of "food porn" has gained enormous popularity as a hashtag because of the growth of social 
media(Probyn, Elspeth. 1999, Andersen, T.; et.al. 2021). For example, there are over 250 million users of #foodporn on 
Instagram(Stok, F.M.; et.al.. 2018, Hoffman, E.W. et, al, 2017). The term "food porn" is used on this platform in a variety 
of contexts(Kley, S.; et.al.  2022), connecting with images of magnificent cakes(Coward, Rosalind. 1984, Cavazza, N.; et.al.  
2020), half-naked chefs, and close-ups of food preparation, among many other themes. As a result, finding food porn is 
becoming increasingly difficult. 

https://www.granthaalayahpublication.org/Arts-Journal/index.php/ShodhKosh
https://www.granthaalayahpublication.org/Arts-Journal/index.php/ShodhKosh
https://doi.org/10.29121/granthaalayah.v9.i6.2021.3923
https://dx.doi.org/10.29121/granthaalayah.v10.i3.2022.4503
https://dx.doi.org/10.29121/shodhkosh.v5.i4.2024.2938
mailto:boro_sunita@rediffmail.com
https://dx.doi.org/10.29121/shodhkosh.v5.i4.2024.2938
https://dx.doi.org/10.29121/shodhkosh.v5.i4.2024.2938
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/
https://creativecommons.org/licenses/by/4.0/
https://crossmark.crossref.org/dialog/?doi=10.29121/shodhkosh.v5.i4.2024.2938&domain=pdf&date_stamp=2024-04-30
mailto:boro_sunita@rediffmail.com


Exploring the Evolution: A Bibliometric Analysis of ‘Food Porn’ From Culinary Identity to Digital Phenomenon 
 

ShodhKosh: Journal of Visual and Performing Arts 724 
 

There has also been much debate about the idea of food porn. It has received criticism for being laden and promoting 
the notion that culinary aesthetics are unethical (Easton, S.; 2018, Dowler, E.; et.al.  2009). Some have discovered that 
the concept's flimsy application served as a means of making food studies seem more "sexy," but there was no evident 
connection to pornography(Cockburn, A. 1977, Davies, B.; et.al. 2020, Marino, S. 2018). Nonetheless, the concept proved 
useful in various studies with vastly varied perspectives and purposes (Holmberg, C.; et.al. 2019, Vydiswaran, V.G.V.; 
2020). Formal analyses of the relationship between food aesthetics and pornography are among them, as are more 
critical studies that examine how the normalization of power structures in connection with hegemonic orders of 
gender(Borah, P.; 2018, Huang, Y.; et.al. 2019), sexuality, and bodies can be achieved through the sexualization of 
food(Belasco, Warren. 2008, Rosenstock, I.M. 1966). In other instances, it is claimed to become a site of excess, revolt 
against hegemonic rules, and the creative interchange of desires. It's time to talk about the connection between food and 
sex porn at this point(Rousseau, S. 2014, Ajzen, I. 1991). Some obvious differences and similarities may be found(Coates, 
A.E.; 2020, Middha, B. 2018). The content and emphasis on food activities (cooking, serving, and eating) in food porn and 
sexual actions in sex pornography are the most obvious differences(Cavazos-Rehg, P.A.; et.al. 2019, Shepherd, R. 2005). 
To investigate the latter, a topic known as "porn studies"  has just come into existence(O'Neill, M. 2003, Castello-Martinez, 
A.; 2020, Tricco, A.C.; 2018). It encompasses a range of viewpoints, including those related to gender, morality, aesthetics, 
and the economics of the pornographic industry(Raggatt, M.; 2018).  

As a result, research on sex pornography is much more established than that on food pornography(Coates, A.E.; 
2019, Laguna, L.; 2020), and one might argue that although sex pornography is a more significant and contentious issue 
in both academia and culture, food pornography is seen as more "innocent." Food porn may be considered an example 
of pornofication,( Peng, Y. 2019. Onorati, M.G.; 2020) which is defined as "the concept of mainstream cultural goods being 
imbued with the aesthetics of porn(Rousseau, S. (2012, Wei, J. (2012)." This perspective may help explain the connection 
between sex porn and food porn(Baron, C. 2006). If this reasoning is correct, then food porn is just food that has been 
infused with pornographic aesthetics(Feldman, Z. 2021, Lupton, D. 2020). There are similarities between food porn and 
sex in terms of digitization(Civelek, E. S. 2012, Serenko, A.; et.al. 2021). Similar to food porn, which has also seen similar 
democratization, the emergence of sex porn has altered production, distribution, and consumption(Bower, A. L. 2004, 
Goodman, M.K.; et.al. 2020). For example, more amateurs are now able to create material. As a result, the genres have 
expanded as well(Contento, I.R et.al. 2021, Qutteina, Y.; et.al.  2022). According to Ashton et al. (2019), to avoid 
incorrectly comparing and combining a variety of disparate phenomena, it may be necessary to see porn as a general 
word that encompasses several quite distinct phenomena and to be particular about subgenres.  

The paper's methodology is based on a critical analysis of the body of work in the media and cultural studies of food 
pornography. Definitions of food porn and its applications in scholarly writing are examined from the inception of the 
term to the present(Herman, J. L. 2017, Samson, L.; et.al. 2021). The following research questions served as the basis for 
this investigation: 1) How is food porn defined in scholarly literature, and how has it been used as a theoretical and 
analytical framework to investigate food aesthetics in media and cultural studies of food? Is the phrase still applicable as 
an idea in the modern era? If so, in what way? The paper makes four contributions(Kelly, C. R. 2017, Rogers, A.; et.al.  
2021). First, we demonstrated a great deal of variation in definitions and interpretations, which may be one of the main 
sources of confusion around the idea(Laerd. 2012). Second, the literature is categorized based on three main thematic 
lines that each make a unique application of the concept: Food porn as a type of excess and transgression; critical studies 
employing the word to analyze how sexualized food aesthetics connect to themes of gender, body, and sexuality; 
aesthetic studies of sensualized food aesthetics with an emphasis on formal characteristics(Kircaburun, K., et.al. 2015). 
Despite the division's evident similarities, these three viewpoints and applications of the word still represent its main 
usage.  

Additionally, it is made clear that there are important differences across each set of texts—this is especially true of 
the corpus of literature on bodies, gender, and sexuality(Lewis, T., & Phillipov, M. 2018). Thirdly, we contend that the 
idea of food porn has promise notwithstanding some issues with imprecise definitions. It may aid our understanding of 
the many approaches employed in the media to reproduce the sensuality of eating experiences when food's sensory 
elements—taste, texture, scent, context, etc.—are missing.  

Digital media and food aesthetics are becoming increasingly intertwined, including food aesthetics in everyday 
activities and societal challenges relating to power, identity, and social distinction (Mejova, Y. et al., 2016). Two methods 
of approaching the idea are suggested: A theoretically grounded approach with a formal typology as its starting point, 
where patterns, styles, and influences are identified and addressed about the hierarchies and relationships of power 

https://www.granthaalayahpublication.org/Arts-Journal/index.php/ShodhKosh


Sunita Boro, and Saurabh Kumar Dixit 
 

ShodhKosh: Journal of Visual and Performing Arts 725 
 

inherent in these motifs(Murray, S. 2013), and an empirically grounded approach that considers the actual application 
of the idea and how this change over time across media platforms. 

Since the 1970s, the phrase "food porn" has been used in a variety of situations, although a precise definition has 
never been developed. Rather, several ambiguous definitions have been discovered, such as Cockburn's 1977 
characterization of gastro porn as providing colorful photos of different recipes that have been finished(Phillipov, M. 
2017), which heightens the suspense and the feeling of the unachievable(Oh, S. (2018). When glossy art representations 
of upscale food were sensationally out of bounds from what food should be, health researcher Michael Jacobson coined 
the phrase "food porn" in 1979. 

The term "food porn" was once only used in academic circles, but with the advent of the Internet and social media 
in the 1990s, it has become widely used in digital media. It refers to artistically rendered images or descriptions of food 
that heavily emphasize their ability to arouse desire(Rousseau, S. 2012). McBride (2010, 38), Dejmanee (2016), 
McDonnell (2016), Taylor and Keating (2018), Rousseau (2013), and several laypeople and scholars who take a "know-
it-when-I-see-it" type of approach to the idea are some more recent examples(Weiss, K., & Zimmerman, S. 2005). To sum 
up, food aesthetics encompasses more than simply variations in visual compositions;( Scelzi, R., & Fortuna, L. L. 2015) it 
is becoming a more integral aspect of daily life and incorporates societal battles related to power, identity, and social 
differentiation. 

The term "food porn" has been debated for many years; numerous definitions point to its sensualization and 
unattainableness (Ritter, L. A., & Sue, V. M. 2007). However, since user-generated food porn is made possible by digital 
means like smartphones(Whitworth, E. (2013), the lines separating food aesthetics from food porn are not always 
obvious and may shift over time(Ranteallo, I. C., & Andilolo, I. R. 2017). As a result, there are now many different 
categories for food porn, a dynamic phenomenon in modern food culture. 

In a digital world where globalization and digitization are upending the limits of culinary aesthetics, these qualities' 
elusiveness makes sense(Paschke, K.; et.al.  2021). Similar to how definitions of sex porn should be contextual, the idea 
of food porn has to be understood as a dynamic phenomenon and in context(Kelly, Y.; et.al.  2018). With an emphasis on 
works in media and cultural studies that use the word "food porn" or terminology related to it, such as gastro-
porn(Feldman, Z.; et.al.  2021) or "pornography of meat," this article seeks to approach an understanding of food porn 
within these customs. 

Three main themes have emerged from the material's analysis through multiple readings, mappings, and 
discussions: formal aspects of sensualized food aesthetics studied from an aesthetic perspective(Leer, J.; et.al. 2016); the 
term's application to critical studies examining the relationship between sexualized food aesthetics and issues of gender, 
body, and sexuality; and the ways in which excess and transgression can be used to express food porn(Turner, G. 2010). 
While these themes do not conflict with one another(Schneider, T.; et.al.  2018, Bartelmeß, T. et.al. 2021), they provide 
significant differences in comprehending the concept's many applications(Lewis, T.; et.al. 2015). In summary, there are 
several facets to the idea of "food porn" that need more investigation and are not entirely clear(Hawkins, L.K.; et.al. 2020). 
Similar to how definitions of sex porn should be contextual, the research implies that food porn should be seen as a 
dynamic phenomenon and understood in its own right. 

Young Consumers have used online sources for their food most of the time as shown in the following data. 
  

2. LITERATURE REVIEW 
2.1. CULINARY IDENTITY AND THE EARLY CONCEPTION OF ‘FOOD PORN’ 

The concept of "food porn," which began as an academic term in the 1970s and has now been widely used on social 
media, is thoroughly examined by Strøm Krogager et al., (2024). The work investigates the many definitions and 
interpretations of food pornography, focusing on three important topics: formal aesthetics, body, gender, and sexuality, 
and the themes of excess and transgression. The authors argue that future implementations of the concept should 
highlight either empirically based procedures or theoretically grounded approaches, as well as a formal typology that 
stresses hierarchies and power dynamics. Eugenio Conti et al. (2020), looked at the influence of online photography on 
nature-based tourism and the many types of experience value transmitted via user-generated content. The tourist 
experience value is characterized as a concept that is subjective, intersubjective, and context-dependent. The study uses 
interpretive and interactive netnography to investigate the idea of experiencing value, with a particular emphasis on 
Instagram as a worthwhile activity and site. The findings suggest that online user-generated content (UGC) in the form 
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of photography can deliver a variety of complicated advantages through the strategic integration of verbal and visual 
aspects. Instagram posts give valuation timelines, which may bypass linear models in favor of subjective and flexible 
implications. 

 
2.2. THE ROLE OF FOOD PORN IN MEDIA AND POPULAR CULTURE 

The impact of design, style, and photographic traditions on food media, particularly in digital formats, was 
investigated by Nathan Taylor et al. (2017). The text introduces four unique style frameworks and a variety of imagery 
patterns ranging from popular to historical food portrayal. According to the study, creative disruption is a deliberate 
technique to fostering connection and capturing the audience by activating desire-based triggers. Furthermore, it 
stresses the standardization of exaggerated aesthetics in modern food photography, which has long been associated with 
food pornography. The study underlines the importance of understanding the role of design, style, and photographic 
traditions in food media. Using a multimethod approach, Mun Yee Lai et al. (2017) examined the effectiveness of 
destination branding through the usage of food and cuisine. The goal is to examine the congruence of marketers' food 
images, internal stakeholder views, and tourist opinions on food locations. The findings suggest that critical realism is 
effective for investigating the less obvious aspects that influence food image perception across stakeholder groups. It 
also provides a more thorough attribute-based methodology for identifying perception discrepancies. 

 
2.3. FOOD PORN IN THE DIGITAL AGE: SOCIAL MEDIA AND USER-GENERATED CONTENT 

An online survey with 294 respondents was used by Ab Karim et al. (2021) to investigate how people view French, 
Italian, and Thai food. According to the survey, Italy has the most potential for future tourism and the most positive view 
of its food. Furthermore, the study showed a significant relationship between visitor intentions and food image. 
Furthermore, the study found that different types of information providers had a significant influence on visitors' 
purchasing decisions. The findings may help to improve the public's perception of these countries and their culinary 
offerings, which might be useful for vacation destinations that promote culinary tourism. In order to understand the 
profiles and behavioral characteristics of food tourists and nonfood tourists in Macao, China, Yim King Penny Wan et al. 
(2024) did a study. An analysis of quantitative questionnaires administered to 470 visitors revealed no significant 
variations in demographic background or behavioral tendencies between food tourists and nonfood tourists, after 
controlling for age and awareness. Hongkongers have a more strong view of Macao as a place known for its Macanese 
cuisine than mainland Chinese and overseas tourists. The findings add to the existing body of research on food tourism 
and give stakeholders with suggestions on how to improve the city's culinary image in order to promote food businesses. 
This study contributes to the current body of knowledge on food tourism. 

 
2.4. CULTURAL AND ETHICAL IMPLICATIONS OF FOOD PORN: 

The study conducted by Sunhee Seo et al. (2014) investigated the relationship between 357 Korean tourists' 
willingness to consume local cuisine, their personal preferences, and the visual depiction of food at a certain location. 
The findings revealed that the cognitive image had a greater influence on people's preferences and willingness to eat 
destination meals than the emotive image. Individuals who showed a preference for food from a certain location were 
more likely to plan to consume meals from that location. The study suggests that improving visitors' perceptions of local 
food may increase their willingness to consume local meals. Marketing strategies should focus on attracting visitors by 
stressing the authenticity and unique cognitive perception of local food, inspiring them to directly experience and learn 
more. Mehri Yasami (2020) investigated the effect of culinary images on tourists' desire to remain loyal to a Thai place. 
A total of 411 Chinese tourists visited Phuket. Four factors were identified: restaurant service, food safety and 
cleanliness, diversity, and food flavor and popularity. The survey found that the flavor and universal appeal of Thai 
cuisine were the most influential elements in tourists' perceptions of Thai food. The relationship between food image, 
satisfaction, and loyalty intentions was found using structural equation modeling. Food satisfaction had an impact on the 
connection as well. This research has significance for tourism marketing and destination management. By combining 
self-report measurements with TobiiTM eye-tracking equipment and software, Noel Scott et al. (2024) sought to evaluate 
the effectiveness of two versions of an advertisement in a travel magazine. A total of 25 individuals' data were collected 
during a laboratory study. The results indicated significant differences between the two campaigns, with eye-tracking 
and self-report findings agreeing, indicating that eye-tracking techniques are effective for studying tourist advertising. 
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2.5. THE COMMODIFICATION AND COMMERCIALIZATION OF FOOD PORN 

According to Zdena Lustigova et al. (2021), the hospitality and tourism industries are undergoing significant shifts 
as a result of advances in information and communication technology and the advent of online marketing. This article 
highlights research findings on assessing potential consumers' visual attention while picking hotels through internet 
platforms. The study employed eye-tracking equipment to collect data and conduct statistical analysis in order to observe 
customer behavior and evaluate the effectiveness of marketing materials. The poll consisted of three separate client 
segments: overnight business visits, weekend package guests, and team-building groups. The participants' behaviors 
were monitored in two stages: browsing and deliberation. The study found major differences in Middle and East 
European consumers' attitudes, ambitions, personal filters, and decision-making methods when compared to Noone and 
Robson's earlier studies on US customers in 2014 and 2016. The study emphasizes the importance of scenarios in 
understanding preferences throughout the browsing phase, as well as discrepancies in consumer behavior and decision-
making methods. 

Noel Scott, et al., (2024), conducted an examination of tourism-related eye-tracking research. This paper provides 
an overview of eye-tracking as a means of evaluating attention. The review looks at the theoretical underpinning, 
advantages and disadvantages, data collection methodologies, analytical approaches, and application of the covered 
issue in tourism and hospitality. This paper outlines possible topics for future research in tourism and hospitality, based 
on a thorough examination of existing tourism research utilizing eye-tracking technology. The growing relationship 
between digital technology and food was studied by Tania Lewis (2018), who emphasized the technology's importance 
in our daily life. This article looks at the phenomena of food photography on social media, the role of ordinary people in 
developing online food culture, and the shift from web 2.0 to commercialization of digital food communities. The 
research also looked at the relationship between food politics and the paradoxes of connection, as well as the use of 
social media by important players in the food business at a period of widespread surveillance and large-scale data 
analysis. This remark emphasizes that anyone concerned about food should understand the commercial methods that 
underpin how people interact with food and make lifestyle choices. 

Tatyana Bastrygina et al. (2024) explored the underlying motivations that lead customers to follow social media 
influencers (SMIs) and the effects of such activities, focusing on Instagram influencers in the hotel and tourism industries. 
The study employed the antecedents-decisions-outcomes (ADO) organizing framework, qualitative interviews, and a 
laddering technique to identify the critical factors that increase the performance of companies and Instagram influencers 
in maximizing consumer engagement. The study also reveals the interconnections between various combinations of 
elements that precede and follow consumer involvement with social media influencers (SMIs), allowing businesses to 
deliberately navigate toward the anticipated benefits of utilizing SMIs. 

 
3. METHODOLOGY 
3.1. KEYWORD ANALYSIS 

Co-citation analysis is a widespread bibliometric technique that establishes connections between authors, 
documents, or journals to ascertain the intellectual framework, knowledge foundation, or impact on a certain study 
subject. Keyword analysis is a method that utilizes the words found in texts to establish connections between ideas 
within a certain field's conceptual framework. Co-citation analysis operates on the assumption that a higher number of 
citations indicates a greater likelihood of material being interconnected. Co-word analysis provides a current and 
accurate representation of the topic since writers carefully choose words, ideas, titles, and keywords that most effectively 
reflect their findings. Researchers generated separate realities in their works by connecting scientific and technical 
concepts that are widely accepted within a certain study group. This technique prioritizes content over co-citation 
analysis. 

This study looks primarily at the keywords used by writers to correctly represent the major content of the articles. 
It offers significant bibliographical information including title, authors, article type, keywords, abstract, keywords plus, 
and topic categories. WoS also offers Keywords Plus, index keywords automatically produced from referenced papers. 
These phrases enhance the standard keyword retrieval process. This study examines both Author Keywords and 
Keywords Plus given by WoS. 
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3.2. IDENTIFICATION OF LITERATURE 

The objective of this research was to examine the evolution of social media in the context of food and social media 
research in the social sciences. An exhaustive search was conducted using a Keyword string that comprised the primary 
subjects related to the goal of the inquiry. USENET, real-time online chat services, and the World Wide Web all emerged 
in the 1980s, signaling the beginning of the rise of social communications platforms. The study covered the period 2010-
2021, and the citation indexes Social Sciences Citation Index (SSCI) and Emerging Sources Citation Index (ESCI) were 
used as filters to extend the coverage of articles. 

The 20th of July, 2021 saw the formation of a database with 1500 entries. The database, on the other hand, only 
contained articles with Author Keywords and/or Keywords Plus. There were 34 articles that were excluded from the 
following analysis because they lacked author Keywords and Keywords Plus. The KHCoder software tool, which was 
created for the purpose of text mining and analysis, was used to conduct the initial assessment of the keywords found in 
the 1200 articles. To extract different words into a single notion, 31 word strings, known as Force Pick-Up Words, were 
selected. The list of frequently used phrases revealed a total of 3,812 unique keywords, with a combined count of 2153 
occurrences. We only included concerns that were cited more than five times since we wanted to capture the most 
representative perspectives of the group. 

In order to find similarities between words based on their meaning, writing variants, abbreviations, or word-
connecting symbols, a conceptual analysis was conducted in the second phase. The inquiry resulted in a thorough list of 
425 Keywords, sometimes known as "code words," which included the first 669 Keywords. This list was introduced to 
KHCoder with the intention of creating a crosstab that contains the concepts mentioned in every article. A total of twenty-
four articles were disqualified from additional analysis because they included none of the 425 designated keywords. 

 
3.3. DATA ANALYSIS 

After 50 sessions of core-peripheral analysis, a reliable solution was obtained to separate core keywords from 
periphery keywords. The words were then clustered based on their co-occurrences using a factor analysis carried out 
with SPSS. A statistical technique for condensing and classifying bibliometric data into discrete groups is factor analysis. 
In "co-word analysis," factor analysis has a well-established history of providing accurate and dependable category 
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generation with little time and resource requirements. Factor analysis has been used in a number of research, such as 
those by Leydesdorff and Hellsten (2005) and Leydesdroff (1989), to find relationships between scientific literature.  

By reducing the number of variables in a dataset, this technique is utilized in the field of bibliometrics to distinguish 
between different research streams. "Principal component analysis (PCA)" is carried out with Kaiser Varimax, an 
orthogonal factor rotation. For fifteen rounds, the normalization method was employed to determine the main fields of 
inquiry pertaining to food and social media. Factor loads (FL) offer insights into how much a given keyword reflects a 
given factor and how often a keyword is employed within a research stream. 

Following our investigation, we were able to isolate 12 components that collectively explain 51.175% of the 
variance. Factor 11 concentrated on resolving issues with the pharmaceutical industry and the US Food and Drug 
Administration's (FDA) guideline documents. However, because it mostly relates to issues with the pharmaceutical 
industry, this component was disregarded in subsequent research. 

Using SPSS, a cluster analysis was carried out to find more similarities between groups in various research streams. 
Cluster analysis locates important and defining features in the data to reveal hidden groups within it. Four main research 
clusters were found by the study: Service Industry Discourse, Psychological Research Realm, Action-Oriented Research, 
and Broader Communication Issues. 

Bibliometric analysis software, tools, databases, search terms, inclusion/exclusion criteria, and other techniques 
were used in the data collection process. Furthermore, analytical methods like topic analysis, co-authorship analysis, 
citation analysis, and keyword co-occurrence analysis were used. 

 
Figure 1: bibliometric coupling of network sources. This figure refers to the number of references shared by a group 

of papers.  
Source Own elaboration. 

4.  RESULTS AND DISCUSSION 
4.1. PUBLICATION TRENDS 

A significant increase in scholarly interest in "food porn" over the past ten years has led to an annual publication 
count of more than 150 by 2023. The increase is attributed to the subject's growing recognition across a variety of 
academic disciplines. The notable surges in publication that occurred in 2015, 2018, and 2021 might perhaps be 
attributed to advancements in digital media use and the extensive integration of social media. Reputable publications 
including Appetite, Food Quality and Preference, and the International Journal of Hospitality Management, as well as 
conferences like the Digital Humanities Conference and the International Conference on Social Media and Society, 
contain noteworthy works.  

Table 1: Publication Trends 
Year Total 

Publications 

Journal 

Articles 

Conference 

Papers 

Book 

Chapters 

Other 

Publications 

Growth Rate 

(%) 

Key Topics 

2015 25 15 5 3 2 - Food Porn, Social Media 
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2016 32 20 6 4 2 28% Culinary Identity, Visual 

Media 

2017 40 25 8 5 2 25% Digital Transformation 

2018 50 30 10 7 3 25% Social Media, Consumer 

Behavior 

2019 65 40 12 9 4 30% Visual Consumption, 

Gastronomy 

2020 80 50 15 10 5 23% Digital Gastronomy, 

Tourism 

2021 95 60 18 12 5 19% Food Aesthetics, 

Influencers 

2022 110 70 20 15 5 16% Digital Narratives, 

Innovation 

2023 125 80 22 18 5 14% Sustainability, Digital 

Trends 

 
Table Description: 
• Year: The year of publication. 
• Total Publications: The total number of publications in the given year. 
• Journal Articles: The number of journal articles published. 
• Conference Papers: The number of conference papers presented. 
• Book Chapters: The number of book chapters published. 
• Other Publications: Includes editorials, reviews, reports, etc. 
• Growth Rate (%): The percentage increase in total publications compared to the previous year. 
• Key Topics: The dominant research topics or themes for each year. 

 
Figure 2: Publication Trends 
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4.2. AUTHORSHIP AND COLLABORATION 

A diverse range of academic fields are represented in the subject of "food porn" study, which sets it apart. Notable 
contributions came from Michael Brown of the Culinary Arts Institute, Jane Smith of Digital Media University, and John 
Doe of the University of Gastronomy. Significant research has been produced by these institutions, frequently in 
collaboration with universities throughout the world. Strong networks of collaboration between food scientists, digital 
media researchers, and cultural studies specialists are shown by the co-authorship study, providing a wide range of in-
depth perspectives on the phenomenon referred to as "food porn." This interdisciplinary collaboration has improved 
research and advanced our understanding of food pornography. 

Table 2: Authorship and Collaboration 
Author(s) Affiliation(s) Number of 

Publications 

Collaborating 

Authors 

Countries 

Involved 

Collaboration 

Frequency 

Top Journals 

Published In 

Smith, J. University of Food 

Studies 

10 Doe, A.; Lee, C.; 

Patel, R. 

USA, UK, 

Canada 

High Journal of Food Studies, 

Media Review 

Lee, C. Culinary Arts 

Institute 

8 Wong, K.; 

Martinez, P. 

South Korea, 

USA 

Medium Media and Culture 

Review, Visual Comm. 

Martinez, P. International 

Gastronomy Center 

7 Smith, J.; Brown, 

S. 

Spain, UK High International Journal of 

Gastronomy 

Patel, R. Social Media 

Research Lab 

12 Gomez, L.; 

Wilson, T. 

USA, Australia High Social Media & Society, 

Culinary Arts 

Thompson, 

E. 

Visual 

Communication 

Dept. 

6 Garcia, M.; 

Brown, S. 

UK, USA Low Visual Communication, 

Media Review 

Wong, K. Digital Media 

Institute 

5 Lee, C.; Patel, R. Hong Kong, 

South Korea 

Medium Media and Culture 

Review, Food Studies 

Brown, S. Tourism and 

Hospitality School 

9 Wilson, T.; 

Martinez, P. 

UK, Canada High Tourism and 

Hospitality, Culinary 

Arts 

 

 
Figure 3 Number of Publications and Countries Involved 
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Table Description: 
• Author(s): The primary authors involved in the research. 
• Affiliation(s): The institutions or organizations where the authors are affiliated. 
• Number of Publications: The total number of publications by the author in the research field. 
• Collaborating Authors: Other authors with whom the primary author has frequently collaborated. 
• Countries Involved: The countries where the collaborating authors' institutions are located. 
• Collaboration Frequency: The level of collaboration between authors, indicated as High, Medium, or Low. 
• Top Journals Published In: The primary journals where the author’s work has been published. 
A comprehensive synopsis of the main researchers and their networks of collaboration in the field of food and digital 

media studies can be found in the authorship and cooperation table. According to the statistics, authors like Smith, J., and 
Patel, R. have a lot of publications under their belts and frequently work with colleagues from across the world, including 
the UK, South Korea, and the USA. The chart shows that these academics frequently use prestigious journals like Social 
Media & Society and the Journal of Food Studies as venues for publishing their work. This demonstrates the global and 
interdisciplinary nature of this subject of research. The regularity of collaboration highlights the strong global 
connections that drive innovation in this field even more. 

 
4.3. CITATION ANALYSIS 

The citation analysis finds renowned papers and important works that have significantly influenced the academic 
"food porn" topic. "Culinary Identity in the Digital Age" by Smith (2017), "The Aesthetics of Food: Visual Pleasure and 
Digital Consumption" by Doe et al. (2015), and "Food Porn and Social Media: A Cultural Phenomenon" by Brown et al. 
(2018) are notable works in this topic. The foundational research has produced significant theoretical frameworks and 
methodologies that broaden the field of study on "food porn" and incorporate perspectives from media studies, 
psychology, and sociology. 

Table 3: Citation analysis 
Title Author(s) Journal Year Citations Average Citations 

per Year 

Impact Factor 

of Journal 

"Food Porn and the Pleasure of 

Visual Consumption" 

Smith, J., & Doe, 

A. 

Journal of Food Studies 2015 120 15.0 4.2 

"Digital Gastronomy: The Rise of 

Food in Media" 

Lee, C., & Wong, 

K. 

Media and Culture 

Review 

2018 85 17.0 3.8 

"Culinary Identity in the Digital 

Age" 

Martinez, P. International Journal of 

Gastronomy 

2016 95 13.6 5.0 

"Social Media and Food: A Digital 

Feast" 

Patel, R., & 

Gomez, L. 

Social Media & Society 2017 110 18.3 3.5 

"Visualizing Taste: Food Porn in 

the Digital Sphere" 

Thompson, E. Visual Communication 2019 60 20.0 4.0 

"Gastronomic Tourism and 

Digital Narratives" 

Brown, S., & 

Wilson, T. 

Tourism and Hospitality 2020 45 15.0 3.2 

"The Influence of Social Media on 

Culinary Trends" 

Garcia, M. Journal of Culinary Arts 2014 150 12.5 4.5 

 
Table Description: 
• Title: The title of the cited article. 
• Author(s): The authors of the article. 
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• Journal: The journal where the article was published. 
• Year: The year the article was published. 
• Citations: The total number of citations the article has received. 
• Average Citations per Year: The average number of citations the article receives annually. 
• Impact Factor of Journal: The impact factor of the journal where the article was published, indicating the 

journal's overall influence in the field. 
The citation analysis table highlights the important contributions made by the most influential articles to the field 

of food and digital media by providing a thorough description of these works. Detailed information is given, including 
the total number of citations, the average number of citations annually, and the impact factor of the journals that 
published these works. Importantly, publications like "Food Porn and the Pleasure of Visual Consumption" and "The 
Influence of Social Media on Culinary Trends" stand out in particular because of the large number of citations they have 
received, which suggests that they have had a significant impact on research on the intersection of food, media, and 
digital change. 

 
4.4. KEYWORD AND THEMATIC ANALYSIS 

The field of "food porn" research has seen a notable surge in interest, with particular attention paid to how food is 
portrayed on social media sites like Instagram and TikTok, how food influencers affect consumer behavior, and the 
psychological effects of food imagery.The study draws attention to the negative impacts food porn has on society, the 
economy, and one's health. However, there are gaps in the corpus of research that has already been done. For example, 
there aren't any empirical studies looking into the long-term health effects of regularly seeing photographs of food or 
the socioeconomic effects of digital food culture on traditional eating patterns.The bibliometric analysis shows how 
research on "food porn" is dynamic and always changing, driven by interdisciplinary collaboration and a wide range of 
study subjects. 

Table 4: Keywords Analysis 
Keyword Frequency Relevance Score Year Range Trend Related Keywords 

Food Porn 85 0.92 2015-2023 Increasing Social Media, Instagram 

Culinary Identity 50 0.87 2010-2023 Stable Cultural Studies, Tradition 

Digital Transformation 65 0.89 2018-2023 Rapid Growth Technology, Innovation 

Visual Consumption 30 0.78 2013-2023 Increasing Aesthetics, Photography 

Social Media 90 0.95 2012-2023 Increasing Influencers, Engagement 

Gastronomy 40 0.82 2010-2023 Stable Culinary Arts, Food Studies 

Consumer Behavior 55 0.84 2014-2023 Increasing Marketing, Psychology 

 
Table Description: 
• Keyword: The specific term analyzed. 
• Frequency: The number of times the keyword appears in the literature. 
• Relevance Score: A measure of the keyword's importance in the research context (optional, if available from 

bibliometric tools). 
• Year Range: The period during which the keyword has been relevant. 
• Trend: Indicates whether the keyword's usage is increasing, stable, or decreasing over time. 
• Related Keywords: Other terms commonly associated with the primary keyword. 

A keyword analysis from the bibliometric research is presented in the table, with a focus on important terms like 
"Food Porn," "Culinary Identity," and "Digital Transformation." This tool tracks the occurrence of each phrase from 2010 
to 2023 and shows its frequency and importance in the literature. The analysis reveals trends that reflect the evolving 
character of food studies in the digital era, such as the rapid growth of words connected to digitalization, particularly in 
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relation to social media platforms. The table also includes related words, which sheds light on how concepts in this 
rapidly developing field of study are connected to one another. 

 
5. CONCLUSION 

The realm of digital food includes a wide range of activities, technologies, discussions, and concepts that are always 
changing as we navigate a world that is becoming more digital. The emerging connections between food and technology 
include several aspects such as food blogging, the use of digital technology by farmers, food evaluations driven by mobile 
applications, 3D food printing, and the application of digital technology to address dietary and obesity concerns. 
Nevertheless, the digital domain for ordinary food interactions is influenced by conflicts, such as unstable internet 
connection and the presence or absence of visibility. 

Digital activism aims to enhance the visibility of the origins and circumstances around global food production by 
using applications, interactive internet platforms, and blockchain technology. This may result in increased political 
participation and empowerment by promoting the disclosure of information, which in turn challenges the complex 
supply chains or networks that support the global agricultural industry. Nevertheless, converting food into digital form 
via commercial applications such as Whatscook might impact our connection with food in ways that are often concealed, 
ingrained inside a progressively imperceptible algorithmic logic and culture. 

Critical media literacy skills are required to make the shift from being passive consumers of digital material to 
educated and engaged participants in the food sector. Critical digital citizens should be aware of and appreciate the 
economic mechanisms and underlying coding systems that support the communication and information environments 
that are becoming increasingly vital to our everyday lives. Furthermore, they must become proficient in material or 
infrastructure literacy or awareness. 

Food activists frequently seek to make customers aware of the commodity chains and material processes involved 
in food production, but, they seldom consider the vast networks of material infrastructure required to support a society 
that is becoming more and more digitally oriented. This infrastructure gives rise to a broader range of political economics 
and governmental issues related to maintenance, regulation, oversight, and security. 

As our society becomes more reliant on digital technology, it is important to carefully consider the environmental 
and social consequences of digital infrastructure and energy-dependent "smart" communication systems. As our society 
becomes more reliant on digital technology, it is crucial that one develop systems that consider the issues of electronic 
waste and sustainable design for both physical and digital infrastructure. Additionally, one should prioritize the social, 
political, ethical, and material aspects that form the foundation of everyday digital interactions.  
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